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Who Are We?

SmartHands is a group of four 
young leaders that paired up 

together for a mission; Bringing 
Nature Closer To People 

through the means of 
technology. 
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Introduction



So, what did we observe?

Due to health concerns and other factors, around 22% of the 

population* is unable to enjoy the outstanding natural 

landscapes that Mauritius has to offer.

*Approximate statistic of old persons and invalid 

persons in Mauritius, December 2020



Problem 
Definition





Objective 
Definition





Project 
Implementation 
Plan



Our Gannt Chart







Data
Collected/
Analysed



Survey Conducted
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Survey Conducted



Innovativeness of 
solutions selected



Turning paper trash into Virtual Reality 
Headset

ENDPRODUCTWE RECYCLE



Download the app on your phone, launch it then gently insert your phone 
in the headset  

Enjoy the immersive 360 degree video wherever you are



Mobile App





Immersive 360 Degree Video Experience

SmartHands team members  in the site of exploration for recording 360-degree video of 5.6K resolution

MATERIAL USED: GOPRO MAX 360, A DRONE AND A LAPTOP FOR EDITING



Once recording completed, it is edited in the proper format then upload to our YouTube 

Channel



Our YouTube Channel holds all our videos of the different sites, our channel is linked 

with our mobile app where only the 360 degree videos are accessible through the app 

and all sites have a short trailer which is public.



Activities
Actions taken by team members



Presentation of the project to the community

In this first workshop, which has as 

theme 'Discovering nature from 

another lense', we,  SmartHands,  have 

presented our initiative to the 

community. In addition, our mobile 

application has been launched online 

during this workshop.

SmartHands' first event had taken 

place on Saturday, August 28th, at the 

Phoenix Mall.







To our great satisfaction, 

SmartHands' initiative was well 

received by the public at Phoenix 

Mall. 

In fact, over 150 persons approached us to 

learn more about our project and what 

they could do to assist us in our effort.







Our virtual day event at phoenix mall 



Creating Awareness through 
Different medium

SOCIAL MEDIA

Facebook page: SmartHands 
Instagram  page: Smarthands_mu

Tiktok: smarthands_mu

ONLINE ADVERTISEMENTS

We reached out to several young mauritian 
influencers to become brand ambassadors of 
SmartHands and help us promote the project. 

NEWS PRESS RELEASE

Defimedia / La minute Techno
L'Express, Le Mauricien

MEDIA

We look forward to conduct several webinars 
to better implement the project in the 
community. 



We created our social media pages in 

August and started a YouTube 

channel also. We are enthusiast as we 

are gaining followers everyday as in 

less than a month, we reached more 

than 500 followers and have more 

than 1000 views on our TikTok videos.

SOCIAL MEDIAS
We collaborated with different 

stakeholders and are currently working 

with different 10 young Mauritian 

influencers to become our brand 

ambassadors and promote the project 

among the community. We are also 

collaborating with a foreign vlogger that 

help us to record videos abroad. 

COLLABORATIONS

Progress Indicators 
August - September 2021



Stakeholders 
Involved
Sponsors, collaborators, individual bodies



Mr. Kishan Narraidoo

Ms. Ruchama Eranah

Mr. Daniel Arequion 

Mr. Antoine Riviere

Ministry of Arts and Culture

Ministry of Agro industry and 

food security



Our team members offering certificates of appreciation to our sponsors 

as a way to thank them for their support. 



Difficulties/Challenges
encountered during 

implementation



Challenges

TEXT

text text

TEXT

• Looking for funding through sponsors.

• Have to order our focus lenses from China as DIY lenses were blurred.

• Have to readjust the size of the cartoon headset to fit in all sizes of phones.

• Difficult to host events or workshops due to Covid-19 sanitary restriction; access from 

school, homes were restricted.

• To edit and upload high-resolution videos on our YouTube Channel.



Results 
Achieved

/Testimonies



Testimonials

TEXT

text

• " A really thrilling project! SmartHands' initiative is an innovative one; mostly for the 

seniors like me who like adventures and that unfortunately because of some health 

issues are unable to explore the various nature spots in Mauritius." 

• "It is a very innovative project and will help a lot of people. The project merges 

technology and nature perfectly. It is wonderful that young people take initiative to 

bring change in the country. Keep it up."

• "The project is excellent! It has a big potential. It is a great work being done; it is 

appealing and useful. Personally, i love the concept as it helps me to discover more 

about nature."

- Kishan Narraidoo

- Ruchama Eranah

- Kotpiale Team



TEXT

text



Our News Press Release

Link : https://defimedia.info/photos-et-videos-ces-plateformes-

pour-visiter-lile-maurice-devant-son-ecran



https://www.facebook.com/watch/?v=425374388718830





Link : https://www.lexpress.mu/article/397393/smart-hands-

nature-randonnees-virtuelles-sites-difficiles-dacces



Continuity 
of the 

project



• looking for funding 
through CSR and 
international funding.

• Develop collaboration 
with local NGO's whose 
mission is 
environmental 
protection.

• Promote gender 
equality through the 
development of short 
interactive video 

LAUNCHING OUR 

NGO

• Awareness campaign 
on sensitive subjects 
like climate change, 
global warming and 
coral bleaching.

• Awareness campaign 
on the dangers that 
youth faces at an 
adolescent period like 
drug consumption 

USE 360 DEGREE 

VIDEO AS A MEANS 

OF EDUCATIONAL 

TOOLS FOR 

STUDENTS OF 

PRIMARY & 

SECONDARY 

• Promote the creation of 
thematic in view to 
memorise all the best 
moments in life.

• Creation of thematic 
videos categories as 
romance, comedy, 
action, horror , etc...

• Promote thematic 
videos about the 
history of Mauritius 
including historical 
sites

PROMOTE 

THEMATIC VIDEO TO 

MEMORISE ALL 

GOOD MOMENTS 

OF LIFE

• Create a website to 
make our 360-degree 
videos and photos more 
accessible.

CREATION OF A 

PROFESSIONAL 

WEBSITE AND 

UPGRADE OUR 

MOBILE APP

• Develop international 
partners with the aim 
to help people to travel 
the world through 360-
degree experiences 
photos and videos.

DEVELOP 

INTERNATIONAL 

PARTNERS



CHRISTMAS 

THROUGH 

VIRTUAL REALITY 

IN DECEMBER AT 

PHOENIX MALL

BRINGING PEOPLE 

CLOSER TO NATURE 

IN 

OCTOBER/NOVEMBER

WEBINAR ON:

DISCOVER NATURE 

THROUGH 

VIRTUAL REALITY 

IN OCTOBER



TEAM MEMBERS

Ms. Céline Modeste 
(Secretarial leader) 

Ms. Yogeshwari Devi Bheekarry
(Co-leader) 

Mr. Dominique Baho 
(Team Leader) 

Ms. Anastasia Arequion 
(Communication leader) 

Mr. Ashvinsing Soorjee
(Co-Trainer) 

Mrs. Gayetree Samboo
(Trainer) 


